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The project �s supported by the BY LEAP: L�nk�ng Educat�on, Ab�l�t�es and Partnersh�p
Potent�al �n Reg�onal Employment Pract�ce project led by Jun�or Ach�evement Serb�a. BY LEAP
project a�ms to �ncrease the part�c�pat�on of grassroots CSOs and youth �n�t�at�ves �n the reg�onal
network, as well as to ensure the susta�nab�l�ty of young entrepreneurs (student/youth)
bus�nesses. By Leap project has object�ves of support�ng youth entrepreneurs and �n�t�at�ves
from rural and remote areas to transform �nto susta�nable youth SMEs, strengthen�ng youth
entrepreneursh�p from the employment perspect�ves of youth �n Western Balkans. 

Green Focus for #EntreComp A Pract�cal Handbook summar�zes the project and ways to make
your env�ronment more green and susta�nable to create a better future for all of us. We hope to
lead new and �nnovat�ve �deas �n soc�ety, bus�ness, young, and organ�zat�ons to a better,
susta�nable world. 
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Bosn�a and Herzegov�na CEFE Macedon�a, NGO Cazas - Montenegro, Dost�gnuca Mlad�h, Serb�a
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supports throughout th�s project. 
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support and t�me. 
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Pancar Assoc�at�on �s establ�shed �n 2015 and �s located �n the southeast of İzm�r. Our
assoc�at�on’s name comes from the place that �s located. Pancar as a town has a huge potent�al
and background �n agr�cultural and �ndustr�al areas. At Pancar Assoc�at�on, our m�ss�on �s to
develop the local commun�ty w�th non-formal educat�on to create a common sense of
cooperat�on �n the commun�ty. 

There are three ma�n pr�or�t�es we based on: Educat�on, Entrepreneursh�p and Employment.
Start�ng from young people w�th young people a�ms to d�rect �nd�v�duals, espec�ally young people,
to formal, non-formal, and �nformal educat�on, to develop entrepreneur�al competenc�es and to
share entrepreneursh�p opportun�t�es, and to d�rect them to employment opportun�t�es,
espec�ally w�th the NEET group. Also, we are focused on four ma�n reference frames:
#EntreComp, #GreenComp, #L�feComp, and #D�gComp.

Pancar Assoc�at�on a�ms to d�rect �nd�v�duals, espec�ally young people, to formal, non-formal and
educat�on, to develop entrepreneur�al competenc�es and to share entrepreneursh�p
opportun�t�es, and to d�rect them to employment opportun�t�es, espec�ally the NEET group.
Pancar Assoc�at�on �s also focused on the reg�onal and nat�onal cl�mate change cr�s�s. We are
act�vely tak�ng part �n projects that a�m to develop d�g�tal sk�lls and competenc�es and reg�onal
sk�lls �n forward-look�ng areas such as the f�ght aga�nst cl�mate change, and clean energy. It
cons�ders th�s to be v�tal for future reg�onal susta�nab�l�ty and bel�eves that �nd�v�duals should l�ve
�n a health�er geography through talent, �nnovat�on, and a sp�r�t of soc�al cohes�on.

Pancar Assoc�at�on a�ms to contr�bute to reg�onal susta�nable growth and to benef�t �nd�v�duals
and soc�ety by prov�d�ng equal�ty, benef�t, and soc�al �nclus�on. In th�s d�rect�on, we are a�med to
develop act�ve c�t�zensh�p on a reg�onal scale, to �ncrease the tendency of �nd�v�duals to
part�c�pate �n democrat�c l�fe and to ensure that they are more �nvolved �n the soc�al l�fe of the�r
commun�t�es. 

Most of all, we a�m to g�ve young people a vo�ce �n democrat�c l�fe by ra�s�ng awareness about
common values and encourag�ng learn�ng to part�c�pate and part�c�pate �n c�v�l soc�ety. Wh�le
a�m�ng to reach more and better people of d�fferent ages and from d�fferent cultural, soc�al, and
econom�c backgrounds.
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We support susta�nable development goals.
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Susta�nab�l�ty �s descr�bed as how the env�ronment �s susta�ned for future generat�ons. By us�ng
natural resources such as water and the sun. These usages of energy should not affect future
generat�ons. For future generat�ons, we need to take act�on carefully �n the usage of our natural
resources. Cl�mate change, an �ncrease of carbon footpr�nt �nd�v�dually, and manufactur�ng
processes. 

Go�ng Green 

Many "green" products or methods are also susta�nable. The terms have d�fferent mean�ngs, even
�f someth�ng may be both green and susta�nable at the same t�me. Us�ng eco-fr�endly pract�ces
and serv�ces �s cons�dered go�ng green. 

Implement�ng goods and serv�ces w�th susta�nable product�on methods means susta�nab�l�ty.
Consequently, a product can be cons�dered green but the product�on process m�ght requ�re a lot
of energy. In th�s case, we cannot say the product �s susta�nable. 

In conclus�on, both green and susta�nab�l�ty have the�r own s�gn�f�cance when cons�der�ng the
effects of green susta�nab�l�ty on future generat�ons, s�nce green products would help to
m�n�m�ze waste wh�le susta�nable product�on would a�d to max�m�ze resource eff�c�ency. 

Long-term changes �n temperature and weather patterns are referred to as cl�mate change.
These changes could be caused by natural processes, such as var�at�ons �n the solar cycle. But
s�nce the 1800s, human act�v�t�es—pr�mar�ly the combust�on of foss�l fuels l�ke coal, o�l, and gas—
have been the pr�mary cause of cl�mate change.

Foss�l fuel combust�on produces greenhouse gas em�ss�ons that serve as a blanket around the
planet, trapp�ng heat from the sun and �ncreas�ng temperatures.

Carbon d�ox�de and methane are two examples of greenhouse gas em�ss�ons that are
contr�but�ng to cl�mate change. These are produced wh�le burn�ng coal or gasol�ne to heat a
bu�ld�ng. Methane em�ss�ons are pr�mar�ly produced by waste landf�lls. Among the major em�tters
are energy, �ndustry, transportat�on, bu�ld�ngs, agr�culture, and land use.

2.1 CLIMATE CHANGE 
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References 1: Webs�te of ‘PECB Un�vers�ty, Art�cle: Green Susta�nab�l�ty’ (2021)
References 2: Webs�te of ‘Un�ted Nat�ons Cl�mate Change’ 



Cl�mate change may have an �mpact on our work, hous�ng, safety, and ab�l�ty to grow food. Some
of us, such as res�dents of small �sland states and other develop�ng nat�ons, are already more
suscept�ble to the effects of the cl�mate. Long-last�ng shortages are putt�ng people at r�sk of
hunger, wh�le cond�t�ons l�ke sea level r�se and saltwater �ntrus�on have progressed to the po�nt
that ent�re commun�t�es have been forced to evacuate. The quant�ty of "cl�mate refugees" �s
ant�c�pated to �ncrease �n the future.

 

Carbon footpr�nt �s the calculated amount of em�ss�ons �nclud�ng carbon d�ox�de. It prov�des a
breakdown of how many k�lograms of greenhouse gas em�ss�ons are produced by a certa�n
process, act�v�ty, or serv�ce. A carbon footpr�nt can be more spec�f�c to a company's operat�ons
or manufactur�ng procedures. Products may also have a carbon footpr�nt, wh�ch �s the total of
the em�ss�ons brought on by the�r product�on, usage, recycl�ng, and d�sposal. Many other
act�v�t�es and procedures, �nclud�ng hotel stays, bus�ness travel, events, and the del�very of
part�cular serv�ces, can be �ncluded �n a carbon footpr�nt calculat�on. 

Also, carbon footpr�nts are a cruc�al tool for assess�ng a company's cl�mate �mpact. Therefore an
�mportant part of l�fe cycle assessments and susta�nab�l�ty report�ng for bus�nesses that want to
comm�t to susta�nab�l�ty.

The company's carbon footpr�nts �nd�cate bus�nesses where greenhouse gas product�on occurs
and where there �s the most room for energy-sav�ng and eff�c�ency �mprovements. As a result,
the calculat�on of carbon footpr�nt has an �mportant role �n f�nanc�ally targeted energy and
resource sav�ngs.

Carbon footpr�nts are a cruc�al component of susta�nab�l�ty management because they
const�tute the bas�s for develop�ng real�st�c reduct�on object�ves as part of bus�ness plans for the
preservat�on of the env�ronment and natural resources.
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2.2 CARBON FOOTPRINT 
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The European Entrepreneursh�p Competence Framework (EntreComp) draws a roadmap for
anyone who wants to create value �n soc�ety. Th�s means that everyone who �s w�ll�ng to create,
contr�bute and �mpact soc�ety can use th�s framework to be more valuable. 

A dynam�c reference framework called EntreComp descr�bes entrepreneursh�p as a valuable sk�ll
for l�felong learn�ng. The framework �s thorough and adaptable, and �t may be used to �ncrease
the entrepreneur�al capac�ty of �nd�v�duals and organ�zat�ons �n Europe.

EntreComp, wh�ch was publ�shed �n 2016, promotes a common understand�ng of the knowledge,
ab�l�t�es, and att�tudes that def�ne what �t �s to be an entrepreneur �n all aspects of l�fe.

Accept�ng the European Entrepreneursh�p Competence Framework (EntreComp) means hold�ng
the conv�ct�on that anyone can develop entrepreneur�al sk�lls. It also �ncludes hav�ng the m�ndset
that people who are students, workers, government employees, managers, leaders of the th�rd
sector, or bus�ness owners may benef�t others more by be�ng more entrepreneur�al.

It �ncludes hold�ng the v�ew that entrepreneursh�p �s more than just start�ng prof�table
bus�nesses; rather, �t �s a sk�ll that enables us to �mprove the env�ronment �n wh�ch we l�ve by
address�ng both old and new problems, and demands, and hav�ng the amb�t�on to take on both
establ�shed and new challenges, such as ach�ev�ng a carbon neutral economy, el�m�nat�ng
poverty, or remov�ng plast�c from the oceans. Anyone who w�shes to support others �n real�z�ng
the�r potent�al to have a good effect �n whatever they do, whether they are bus�ness owners,
engaged c�t�zens, or employees �n the publ�c, pr�vate, or nonprof�t sectors, should use
EntreComp.
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References 4: Mccallum, E., Mcmullan, L., We�cht, R. and Kluzer, S., EntreComp at Work., Bac�galupo, M. ed�tor(s), EUR 30228
EN, Publ�cat�ons Off�ce of the European Un�on, Luxembourg, 2020, ISBN 978-92-76-19002-8, do�:10.2760/673856, JRC120486.

3.1 #ENTRECOMP FRAMEWORK 

EntreComp descr�bes three ma�n areas competenc�es of: '�deas and opportun�t�es, "resources,'
and '�nto act�on.' Each component conta�ns f�ve competenc�es that, when comb�ned, form the
foundat�on of entrepreneursh�p as a sk�ll. These 15 competenc�es are developed through an
e�ght-level progress�on model �n the framework. 
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#EntreComp Bu�ld�ng Blocks 

Each of the 15 competenc�es has a number of d�verse threads that expla�n what the spec�f�c
competence means �n pract�ce. These threads serve as the foundat�on for each competency.
The �mage on the r�ght represents the threads for three competenc�es: creat�v�ty, work�ng w�th
others and mob�l�z�ng resources.

References 5: European Comm�ss�on, Jo�nt Research Centre, Bac�galupo, M., We�kert García, L., Mansoor�, Y., et al.,
EntreComp Playbook : entrepreneur�al learn�ng beyond the classroom, Publ�cat�ons Off�ce, 2020,
https://data.europa.eu/do�/10.2760/77835

Depend�ng on where and how EntreComp �s used, some competenc�es may be g�ven more
�mportance than others, or a spec�f�c entrepreneur�al learn�ng process of the model may be g�ven
less �mportance to reflect exper�ence. It �s reasonable to pr�or�t�ze the competenc�es. In other
words, the EntreComp flower, understand�ng and �nterpret�ng what competency means, can be
v�ewed as a s�mple start�ng po�nt more to meet the spec�f�c needs of target groups. 



Bosn�a and Herzegov�naMacedon�a

Türk�ye

We started our work to ach�eve long-term solut�ons through encourag�ng young
entrepreneursh�p, wh�ch �s one of our reg�on's most press�ng env�ronmental challenges, as well
as waste, recycl�ng, resource protect�on, agr�cultural, cl�mate, and env�ronmental �ssues, wh�ch �s
another soc�oeconom�c necess�ty.
G�ven that our d�str�ct has almost 1000 product�on centers and �ndustr�es, as well as the
d�ff�cult�es assoc�ated w�th carbon em�ss�ons and cl�mat�c change, the need and necess�ty of
help�ng young people's green entrepreneursh�p w�th th�s project becomes clear. W�th�n the
context of th�s v�s�on, the project had a h�gh mult�pl�er effect �n both our organ�zat�on and our
d�str�ct.
The project's ma�n target group was young �nd�v�duals, entrepreneurs, youngsters, compan�es,
factor�es, and anyone who �s �nterested �n susta�nab�l�ty from all over Türk�ye. They part�c�pated �n
our �n�t�at�ve through face-to-face and onl�ne tra�n�ng of tra�ners, meet�ngs, �deat�on, and
makeathon events. 

Alban�aMontenegro

Türk�ye

4.1 AIM & OBJECTIVES
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#EntreTalks: 
Insp�r�ng stor�es from the Balkans and Türk�ye

10 d�fferent speakers from our partner organ�zat�ons and our reg�on have been �nv�ted to talk
about the�r exper�ences and pract�ces �n th�s f�eld. 

About h�s entrepenursh�p journey �n Fun�ka
Hold�ng and h�s companys’ solut�on for
susta�nab�l�ty.

W�th the t�tle of ‘I am respons�ble for the
planet’ about her exper�ences �n soc�al
entrepreneursh�p. 

About sk�lls of Green L�fe, Green Jobs and
green transformat�on.

Işınsu Kestell�
About her exper�ences and v�s�on on
cl�mate change, env�roment and gender
equal�ty �n entrepreneursh�p.

C�van Sözkesen

Itır Erhart

Anton�o Jovanovsk�

Seval İskender

4.2 ACTIVITIES

About The European Entrepreneursh�p
Competence Framework (EntreComp) and
d�fferent learn�ng approaches on the
entrepreneursh�p.
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About green examples led by youth �n
Montenegro.

About h�s exper�ences �n entrepreneursh�p
and adv�ces for young entrepreneurs.

About D�g�tal competenc�es and how can
we adapt d�g�tal sk�lls �n our projects.

Balkans Youth: L�nk�ng Educat�on, Ab�l�t�es and Partnersh�p 
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“Insp�r�ng Stor�es from Balkans and Türk�ye”

By scann�ng the QR code, you can reach the speeches where 10 d�fferent speakers from our
partner organ�zat�ons and our reg�on talked about entrepreneursh�p and shared the�r exper�ences

and pract�ces on Spot�fy.
 

About �mportance of effect�ve
commun�cat�on sk�lls and storytell�ng �n

entrepreneursh�p.

Aytaç Uzunlas

Jelena Rakčev�ć

Günnur Öztürk Yener 

Ender Saraç

Ana Mullanj�

6

About volunteer�ng projects and green
�deas and her exper�ences �n volunteer�ng

f�eld. 
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You can access the record�ng of the Lansman and Panel: Green Perspect�ve on Entrepreneursh�p
by scann�ng the QR codes.

Lansman and Panel: Green Perspect�ve on Entrepreneursh�p  
Green Focus for #EntreComp project open�ng and panel d�scuss�on on Green Perspect�ve on
Entrepreneursh�p held onl�ne w�th our partners. Mr. Kayahan Dede from İzm�r B�l�mpark, Mrs. Işıl
N�şl�, Mr. Faruk N�şl� from SKOOP, Mrs. Meryem Özkan from Genç Başarı Vakfı, Aytaç Uzunlas and
Ömer Faruk Koçhan from Pancar Derneğ� has attended to the event. Project a�m and object�ves,
and project t�mel�ne presented to our target group. Also, a panel d�scuss�on on speakers
d�scussed the approaches to green susta�nab�l�ty �n the entrepreneursh�p f�eld, d�fferent
exper�ences and new opportun�t�es �n th�s f�eld has d�scussed.   
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Tra�nees

Tra�n�ng of The Tra�ners for #EntreComp Framework
5 days of tra�n�ng were held �n Izm�r B�l�mpark and onl�ne. Part�c�pants from all over Türk�ye and
from d�fferent backgrounds gathered for the tra�n�ng of the tra�ner. Dur�ng the tra�n�ng,
part�c�pants exper�enced more about entrepreneursh�p, #EntreComp Framework, EU Green Deal,
and green perspect�ve and d�scussed the ma�n object�ves of the project. Also, tra�nees created
an act�on plan and sess�on plans for the�r future mult�pl�er act�v�t�es. In add�t�on to the tra�n�ng
sess�ons, an entrepreneur from Pancar, Mr.Osman Ilgın, shared h�s exper�ences from the f�eld to
�nsp�re the tra�nees.

Balkans Youth: L�nk�ng Educat�on, Ab�l�t�es and Partnersh�p 
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Local Pract�ces Outcomes 
        752 Youngs reached 
        40 hours del�vered 
        5 d�fferent c�t�es
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Local Pract�ces:
Mult�pl�ers (Tra�ners) from the Tra�n�ng of the Tra�ners for #EntreComp framework event have
del�vered the workshops �n 5 d�fferent c�t�es �n Türk�ye. They create awareness about cl�mate
change and �ts effects, European Green Deal and Par�s Cl�mate Agreement, and the�r �mportance
for our future. Also, they del�vered workshops on the #EntreComp framework for young people.
Our tra�ners reached h�gh school students to young profess�onals. Overv�ew�ng process done by
our mentors. Tra�ners and mentors meet onl�ne and d�scuss, and share the�r exper�ences and
adv�ce w�th other tra�ners through the coord�nat�on of Pancar Derneğ�. 
Local pract�ces have an �mportant role �n our project. Because we spread the word İstanbul to
Gaz�antep about our a�ms and �nsp�re the young people to take act�on about how can we solve
env�ronmental problems.
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Local Pract�ces Outcomes 
     25 compan�es v�s�ted        

     10 case stud�es        
     5 good pract�ces shared        

     6 d�fferent �ndustr�es        
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F�eld V�s�ts:
F�eld v�s�ts have become an �mportant part of our project. We can see the company �n �ts natural
env�ronment and ga�n a better understand�ng of �ts needs and good pract�ces �n the Pancar and
Torbalı d�str�cts. 

Factor�es and compan�es shared the�r methods for the reduct�on of s�de products and how they
handle, waste management, and energy consumpt�on. We d�scussed how factor�es can
effect�vely handle the�r s�tuat�on. Also, compan�es are �nformed about governmental strateg�es
and grant opportun�t�es for env�ronmental susta�nab�l�ty. 



Ideathon:
The needs analys�s on the env�ronmental problems that they are fac�ng the compan�es and
factor�es located �n the ITOB, OIZ, Pancar OIZ, and Torbalı has done. The start�ng po�nt of the
�deathon was these case stud�es. Ideathon was held �n Izm�r Torbalı Ayrancılar Türk Telekom
Mult�-Program H�gh School. Dur�ng the �deathon our ma�n focus was Reduc�ng the Carbon
Footpr�nt and Greener Log�st�cs Cha�ns �n d�fferent �ndustr�es. Youngsters worked �n smaller
groups. They bra�nstormed about poss�ble solut�ons for �ndustr�es. 

Also, part�c�pants have been �nformed about the #EntreComp, #GreenComp, and d�fferent terms
of the susta�nable, green, carbon footpr�nt and a�ms and object�ves of the project. 
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Ideathon Outcomes 
        30 Ideas Generated  
        38 Youngster Part�c�pated  
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Makeathon and Project Clos�ng Meet�ng:
Makeathon was held at Alsancak Youth Center on the 27th of October. Young people from İzm�r
and our partners were �nv�ted. Part�c�pants were �nformed about green susta�nab�l�ty,
#EntreComp, and many d�fferent areas of env�ronmental problems. Our ma�n focus was f�nd�ng a
solut�on to reduce plast�c usage as �nd�v�duals. So, part�c�pants bra�nstormed about new ways of
des�gn�ng plast�c bags and mater�als to replace plast�cs. 
Green Focus for #EntreComp project clos�ng was held �n Alsancak Gençl�k Merkez�. Mrs. Işıl N�şl�
on behalf of SKOOP and Mr. Ahmet Erkam Tokşen on behalf of İzm�r B�l�mpark and Mr. Aytaç
Uzunlas on behalf of Pancar Derneğ� has shared the�r exper�ences throughout the project and
gave adv�ce for young entrepreneurs. Also, young entrepreneurs and our partners had a chance
to create a collaborat�ve env�ronment for susta�nable solut�ons for #EntreComp. 
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38 Young part�c�pants
20 �deas generated

5 new product �deas
Part�c�pated from 5 d�fferent organ�zat�ons

Makeathon Outcomes



 41K

892
Face to face reached

506
Onl�ne reached

4.3 GREEN FOCUS FOR #ENTRECOMP IN NUMBERS
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1398
D�rectly Reached

Soc�al med�a reached



D�fferent sectors have d�fferent needs �n terms of susta�nab�l�ty. Energy consumpt�on, source of
raw mater�als, product�on processes, and wastes of products can be all d�fferent. Every company
has taken spec�f�cally for the needs of the�r factor�es. Here are some examples from factor�es
that we v�s�ted. 

The amount of food wasted �n the European Un�on �s remarkable; each year, 88 m�ll�on tonnes of
food are thrown away �n Europe. It �s �mportant to add th�s waste food to the recycl�ng cha�n. 

One of the compan�es that we v�s�ted �n the f�eld, has a useful solut�on to th�s matter. They are
recycl�ng the out-of-date packed products �nto useable an�mal feeds, compost, and reusable
pack�ng mater�als. They have created product�on bands that separate the d�fferent sub-mater�als
and d�fferent nutr�t�ons. In th�s way, they created a d�fferent product�on band for d�fferent rat�os
for the needs of an�mal foods and composts. In the end, they form an end product for long-
last�ng. 

In the text�le �ndustry, process�ng of the den�m has d�fferent steps and requ�res an extens�ve
amount of water, and hazardous chem�cals for the env�ronment requ�re a huge amount of energy
to get the end result of the products. 

Another company we v�s�ted �n the f�eld �s the text�le �ndustry. They focused on the process of
decolor�z�ng the den�m. Compared to convent�onal product�on methods, they bu�ld up a process
w�th less water, reduce the usage of hazardous chem�cals used to zero, and reduced the energy
usage �n the factory. Also, the�r methodology has also less damage on the fabr�c so the l�fespan
of the mater�als �s longer. 
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Text�le Industry

Food Waste Management

Green entrepreneursh�p can benef�t from educat�onal resources based on the #EntreComp
Competence Framework. Tra�nees of the Tra�n the Tra�ner for #EntreComp event have prepared
and developed act�on plans and sess�on outl�nes for #EntreComp Framework, EU Green Deal, and
green entrepreneursh�p for d�fferent types of target groups. 

Sess�on Outl�nes for Green #Entrepreneursh�p



5.1 Analyse Your S�tuat�on 
Before start�ng to make your more susta�nable and green your company, �t �s �mportant to assess
your current s�tuat�on �n your factory. You should aware some of your parameters such as, 
Your da�ly Energy consumpt�on and carbon footpr�nt 
Your ma�n wastes of your product 
Recycl�ng Process of your company 
Waste Management 
Carbon Footpr�nt

5.2 Research 
Every �ndustry has d�fferent and un�que needs. For th�s reason be�ng updated and aware of how
other compan�es handled same s�tuat�on �s �mportant. Not only �n your country, �t �s also
�mportant to be�ng updated on other countr�es methods of recycl�ng can be helpful. 

5.3 Bu�ld Partnersh�ps 
A cont�nu�ng partnersh�p between organ�zat�ons represent�ng var�ous stakeholder types that
al�gns the�r �nterests around a shared goal, comb�nes the�r complementary sk�lls and resources
w�ll help to reach your goal and capab�l�ty as a company. 

Results of analyse and research w�ll lead your next step of your company. At the beg�nn�ng �t
m�ght be hard to f�nd a d�rect solut�on to your problem. One of the way overcome your problem �s
mak�ng partnersh�ps. W�th th�s way, you w�ll be able to access new technolog�es, serv�ces and
products to adapt your company or factory. 

5.4 Create an Act�on Plan 
Creat�ng an act�on plan �s an �mportant step to reach your goals as a company. It w�ll mot�vate
you and your employees to do the�r best and make sure that you are tak�ng the r�ght steps
towards your goals.

5.5 Make �t V�s�ble 
V�s�b�l�ty and shar�ng your good pract�ces �s a �mportant step to creat�ng value among other
compan�es �n the same �ndustry and soc�ety. Spread�ng the word about about �n susta�nab�l�ty,
cl�mate change and jo�n�ng the conferences, sem�nars and workshops w�ll �ncrease your v�s�b�l�ty
on th�s matter. 
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 5.6 Create awareness
Not just for corporates, �t �s also �mportant for all workers �n the company should be aware of the

�mportance of the top�c. In order to make your employees aware of the �mportance of
susta�nab�l�ty, you can do a few th�ngs:

Prov�de �nformat�on about the company's goals for susta�nab�l�ty
Have a system �n place for recycl�ng and reduce waste

Reward employees for mak�ng an effort towards susta�nab�l�ty
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